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Executive Summary  

Financial Innovators Inc. aims to make current and exiting college students financially 

literate, but what does that mean? An individual who is financially literate is equipped with the 

knowledge and skills necessary to manage their income. This person is disciplined when it 

comes to spending and knows the rewards and consequences of budgeting. College students 

today often do not realize the backlashes of their reckless spending habits until it is too late. But 

society tells them that they should have all of their financial plans figured out already. How are 

they expected to do so if they do not have the proper knowledge and skills for it?  

As college students who are about to embark on their journey into the corporate world, 

we posses a sense of urgency as it relates to financial literacy. Some students are already on their 

own, with no help from their parents or guardians, when they enter college. Those students may 

not be aware of the ways to budget effectively or how to go about paying off loans, debt or credit 

cards. We do not want those students to learn everything the hard way when it is too late. We 

want current Texas State students, as well as recently graduated students, to become aware of the 

resources that are available to them so that they may be able to stay ahead of the curve when it 

comes to their finances.  

Financial Innovators Inc. aspire to help Texas State students plan for their lives, and 

college is just the tip of the iceberg. We thought that if we could teach students intelligent 

spending habits now, then they would carry those strategies with them throughout their lives.  

 

 



 
 

Situation Analysis  

Financial literacy is often overlooked by many college students. Many college graduates 

have to deal with a massive amount of student debt, so knowing how to manage that debt is 

crucial. Americans owe $1.3 trillion in student debt, and 44.2 million Americans have student 

loan debt as of 2017. The average monthly student loan payment is currently $351. According to 

Forbes, two-thirds of students graduate with some kind of student loan debt, and the average 

borrower will accrue $26,600 in student loan debt.  The United States Department of Education 

provides a website that allows students to choose a student loan repayment plan that best suits 

their individual needs. Student loans come with a grace period that ranges from six to nine 

months. This grace period allows students the time to find a job so they can start paying off their 

loans. Several companies offer student loan forgiveness programs as well.  

Primary Research  

In order to gain insight to our audiences’ knowledge of financial literacy prior to and 

after our events, we conducted a short survey during each event. Surveys were only given to 

participants who attended our events in order to fully gauge their literacy rate. Each preliminary 

survey began with three demographic questions followed by six to eight questions pertaining to 

that specific event. Each post survey included the same six to eight questions to gauge their level 

of knowledge on the topic to see if there was any rate of change.  

 

 

 



 
 

Target Audiences 

● Primary Audience: 

○ Texas State University students 

○ Current college students 

○ Graduating seniors  

● Secondary Audience: 

○ Staff and faculty of Texas State University.  

○ Graduate students  

○ Alumni 

○ Student Veterans   



 
 

Objectives, Strategies & Tactics 

● Objective 1: To increase student knowledge about student loans, scholarships and ways 

to pay off student debt by February 22, 2017.  

○ Strategy: Hold a panel discussion with speakers who are experts on this topic, 

along with a Q&A session afterwards.  

■ Tactic 1: Reach out to representatives from the Financial Aid Department 

on campus for a speaker on student loans.  

■ Tactic 2: Reach out to employees of Wells Fargo who would would be 

able to speak about the difference between private and student loans.  

■ Tactic 3: Create, post and hand out flyers about the upcoming event. 

■ Tactic 4: Create social media engagement on Twitter to promote the panel 

discussion.  

● Objective 2: To educate current Texas State students about how to build credit and how 

to maintain a good credit score by March 8, 2017. 

○ Strategy: Hold a panel discussion / Q&A with experts who can speak about this 

topic.  

■ Tactic 1: Speak with financial aid and Wells Fargo representatives. 

■ Tactic 2: Reach out to Rob Jones (CAFE) to possibly include him as a 

speaker at the event. 

■ Tactic 3: Post and hand out flyers informing them about the upcoming 

event.  

■ Tactic 4: Create social media engagement on Facebook to promote the 

panel discussion 



 
 

● Objective 3: To inform students about maintaining a budget and preparing them for their 

first year after college graduation by March  29, 2017.  

○ Strategy: Hold a panel discussion / Q&A with experts who can speak about this 

topic.  

■ Tactic 1: Reach out to HEB and other food vendors to sponsor our event. 

■ Tactic 2: Speak with Dr. Parry and Mr. Howard to be guest speakers at 

the event.  

■ Tactic 3: Post and hand out flyers informing students about the upcoming 

event.  

■ Tactic 4: Create social media engagement on Facebook to promote the 

panel discussion.  

  



 
 

Challenges and Opportunities  

Challenge 1: College students are often busy with school, work and other social activities. 

Trying to get students engaged in a topic such as financial literacy was not the easiest task. 

Students oftentimes don’t stop to think about the cup of coffee they purchase every morning or 

the price of eating out three times a week. Students make financial decisions constantly without 

thinking, yet they always wonder why they are running out of money. It is the little purchases 

that add up. With that being said, though, many students do not show the want or need to learn 

how to be financially literate.  

Opportunity 1: Financial Innovators Inc. is made up of college students, therefore we are able 

to relate to this topic on a more personal level. This allows us to have the mindset of the average 

college student who isn’t thinking about their finances, and what would intrigue them to attend 

one of our panel discussions.  

Challenge 2: Creating a campaign that would entice college students to want to gain more 

knowledge on the topic of financial literacy posed as a challenge for us. There were three key 

concerns we had while attempting to promote the upcoming events. 1) There are many other 

events held for students on campus,  and it created the challenge of making our event unique. 2) 

Our campaign was developed by a group of five students, instead of a well established 

organization, creating speculation of how valid our events would be. 3) Projects and events are 

held by students year round, therefore, the peers of those students are constantly being asked to 

participate in a survey, follow a group's social media or attend another event.  

Opportunity 2: At the beginning of the campaign, a Twitter page was created, but we failed to 

effectively promote and raise awareness about our cause and events. After the initial event, we 

decided to create a Facebook page for our campaign in order to generate a larger audience. 



 
 

Financial Innovators Inc. took the steps to promote through the page for the next two events, and 

they invited a majority of the people they knew that attend Texas State. Through invites and 

posts, we hoped to attract the attention of students who wanted to gain more knowledge about a 

topic that applies to them. Financial Innovators Inc. also wanted to have a “trickle-down effect,” 

where students who knew about the events could spread the news around to their friends and so 

on.  

Challenge 3: Funding was a large challenge when it came to the campaign. Financial Innovators 

Inc. started with no funding whatsoever. The initial goal was to not to spend any money at all. 

We relied on donations and other free ways to create and promote our campaign. However, we 

knew we needed to do something to incentivise the events we had. Food is always a good 

incentive with college students, therefore, we tried numerous ways to get some in-kind 

donations.  

Opportunity 3: Financial Innovators Inc. utilized a resource that  would be of no cost: getting a 

meeting room in the LBJ Student Center to host the panel discussions. We asked for in-kind 

donations from sponsors, such as HEB and Wells Fargo. After reaching out to Wells Fargo, they 

contacted our group to say they would be willing and able to provide pizzas for our first two 

events.  

 

 

  



 
 

Results  

Results for the First Event: Preliminary Survey  

The majority of attendees for the first event consisted of underclassmen, with only 22 

percent being upperclassmen. The majority of attendees were female and only 33 percent were 

male. When asked if students took out student loans, 78 percent of these students answered yes. 

The first event had a mixture of different majors to attend with 22 percent being in business, 11 

percent in science or math, 22 percent in communications, 22 percent in liberal arts and 22 

percent in other majors not listed on the survey. Only 11 percent of students knew what an 

Income-Driven Repayment plan was. 11 percent of students knew at least five or more ways to 

pay off student loans while 56 percent knew of three to four ways of paying off student loans, 

and 33 percent of students knew of one to two ways of paying off student loans. When asked 

about the amount of debt that the students were in, 33 percent had less than $10,000, 22 percent 

had less than $20,000 and 44 percent had less than $30,000. Only 44 percent of students knew 

the difference between a private loan and a federal student loan, and 56 percent of students were 

unsure what the difference between the two. 56 percent of students had not received scholarships 

for college while 44 percent had.  

Results for First Event: Post Survey 

The post survey result for our event concluded that there was a 67 percent increase of 

awareness of the Income-Driven Repayment Plan. Many students found that there were more 

than five ways to pay off student debt and loans, showing a 78 percent increase from the 

preliminary survey, whereas 89 percent thought there were one to four ways. Student knowledge 

increased by 34 percent when being able to tell the difference between a Federal Student Loan 



 
 

and a Private Loan. 100 percent of the students we surveyed found this informational panel 

helpful.  

Results for the Second Event: Preliminary Survey 

For our second event regarding credit cards, half of the students surveyed were seniors 

and the other half consisted of underclassmen including one freshman. 60 percent of the students 

surveyed were females, and 60 percent of the students surveyed were communications majors 

ranging from public relations to digital media majors. 50 percent of students thought it is 

appropriate for a person to get a credit card during college while 40 percent of students believed 

it was appropriate to get one during high school; and the remaining 10 percent of students felt it 

was best after college. Out of the students that were surveyed, only 40 percent of them had a 

credit card. 40 percent of the students stated that they only had between one and two credit cards. 

Only 30 percent of students who attended the event knew their credit score, and 50 percent of 

them knew the appropriate way to pay off their credit card bills. Only 40 percent of students 

knew how to build their credit.  

Results for the Second Event: Post Survey 

After the event, 80 percent of students knew the appropriate way to pay off their credit 

card bills and 60 percent of students knew how to build up their credit.  

Result for the Third Event: Preliminary Survey 

Out of all the participants we surveyed, 40 percent were sophomores and juniors while 10 

percent were freshmen and seniors. Prior to the event, 60 percent of the participants stated that 

they knew how to budget correctly while 40 percent stated that they did not. 70 percent of 

students stated that they use paper and pencil as budgeting tools while 20 percent stated 



 
 

otherwise, and 10 percent stated that they preferred to use budgeting tools from websites. 100 

percent of students stated that they would benefit from using a budget. 100 percent of students 

also stated that they have a savings account. 40 percent stated that they will move back with their 

parents, 30 percent stated that they will rent an apartment with a roommate, 20 percent stated that 

they will move in with a significant other and 10 percent stated that they will rent an apartment 

alone. 50 percent of students stated that they expect to have a monthly expense of $1,000-$1,499, 

30 percent stated that they expect to have a monthly expense of  $1,500-$1,999, and 20 percent 

stated that they will have a monthly expense of $500-$999. 100 percent of students stated that 

they plan to have a job after graduation. 50 percent of student stated that they will attend grad 

school after graduation while 50 percent of students stated that they will not.  

Results for the Third Event: Post Survey 

100 percent of students stated that they learned how to budget after the event. 100 percent 

of students also stated that they would benefit from using a budget. 90 percent stated that their 

awareness of benefit packages had increased while 10 percent felt like it did not. 80 percent of 

students stated that they feel confident in their financial plans as it relates to post-graduation life 

while 20 percent stated that they did not. 50 percent of the participants stated that they are ready 

to conquer the world now while 10 percent stated that they want to just become a kid again.  

 

 

 

 

 



 
 

Conclusion 

Financial Innovators Inc. strived to create students at Texas State University who were 

financially literate. We planned and executed three events focusing on different aspects of 

financial literacy. All three of the events show that there was a 100 percent increase in 

knowledge overall, implying that every participant gained new knowledge through the events.  

With these results, Financial Innovators Inc. conclude that their campaign was successful. 

The financial literacy rate increased exponentially throughout each event. Now that these 

students are equipped with the knowledge and skills necessary and are aware of the resources 

available to them, they will be able to plan for their future with confidence.  

 

 

 

 

 

 

 

 

 



 
 

Appendix 

Survey 1 Preliminary Questions 

1. What is your classification: 

a. Freshman 

b. Sophomore 

c. Junior 

d. Senior 

e. Graduate/ Alum 

2. What gender do you identify with? 

a. Male 

b. Female 

c. I chose not to identify 

3. What is your major? 

a. Business (Management, Accounting, HR, Finance, Marketing etc) 

b. Science and Math (Biology, Chemistry, Physics, etc) 

c. Communications (Mass Comm, PR, Journalism, Advertising, Digital Media etc) 

d. Education  

e. Liberal Arts  

f. Other 

4. Did you have to take out any loans for college? If no, skip to question 6. 

a. Yes 

b. No  



 
 

5. To your knowledge, about how much debt will you be in after graduation? 

a. $0 - $9,999 

b. $10,000 - $19,000 

c. $20,000 - $29,000 

d. $30,000 or more 

6. Are you aware of the Income-driven Repayment Plan? 

a. Yes 

b. No 

c. Somewhat 

7. How many different ways do you think there are to pay off student loans and/or debt? 

a. 1 - 2 

b. 3 - 4 

c. 5 + 

8. Do you know the difference between a Federal Student Loan and a Private Loan? 

a. Yes 

b. No 

c. Somewhat 

9. Did you receive any scholarships for college? 

a. Yes 

b. No 

 

 



 
 

Survey 1 Post Questions 

1. Are you aware of the Income-driven Repayment Plan? 

a. Yes 

b. No 

c. Somewhat 

2. How many different ways do you think there are to pay off student loans and/or debt? 

a. 1 - 2 

b. 3 - 4 

c. 5 + 

3. Do you know the difference between a Federal Student Loan and a Private Loan? 

a. Yes 

b. No 

c. Somewhat 

4. Was this informational panel helpful? 

a. Yes 

b. No 

c. Somewhat 

 

 

 

 

 



 
 

Survey 2 Preliminary Questions 

1. What is your classification: 

a. Freshman 

b. Sophomore 

c. Junior 

d. Senior 

e. Graduate/ Alum 

2. What gender do you identify with? 

a. Male 

b. Female 

c. I chose not to identify 

3. What is your major? 

a. Business (Management, Accounting, HR, Finance, Marketing etc) 

b. Science and Math (Biology, Chemistry, Physics, etc) 

c. Communications (Mass Comm, PR, Journalism, Advertising, Digital Media etc) 

d. Education  

e. Liberal Arts  

f. Other 

4. When do you think it is appropriate for a person to get a credit card? 

a. During high school 

b. During college 

c. After college 

d. Never 



 
 

5. Do you have a credit card? If no, skip to question 7. 

a. Yes 

b. No 

6. How many credit cards do you have? 

a. 0- 2 

b. 3- 4 

c. 5 + 

7. Do you know your credit score? 

a. Yes 

b. No 

8. Do you know the appropriate way to pay off your credit card bills? 

a. Yes 

b. Somewhat 

c. No 

9. Do you pay off your bill in full each month or do you pay the minimum payment 

amount? If you do not have a credit card, skip to question 10. 

a. I pay in full each month 

b. I pay the minimum payment amount 

10. Do you know how to build up your credit? 

a. Yes 

b. Somewhat 

c. No 

 



 
 

Survey 2 Post Questions 

1. When do you think it is appropriate for a person to get a credit card? 

a. During high school 

b. During college 

c. After college 

d. Never 

2. Do you know the appropriate way to pay off your credit card bills? 

a. Yes 

b. Somewhat 

c. No 

3. Do you know how to build up your credit? 

a. Yes 

b. Somewhat 

c. No 

 

 

 

 

 

 

 



 
 

Survey 3 Preliminary Questions 

1. What is your classification: 

a. Freshman 

b. Sophomore 

c. Junior 

d. Senior 

e. Graduate/ Alum 

2. What gender do you identify with? 

a. Male 

b. Female 

c. I chose not to identify 

3. What is your major? 

a. Business (Management, Accounting, HR, Finance, Marketing etc) 

b. Science and Math (Biology, Chemistry, Physics, etc) 

c. Communications (Mass Comm, PR, Journalism, Advertising, Digital Media etc) 

d. Education  

e. Liberal Arts  

f. Other 

4. Do you know how to budget effectively? If no, skip to question 6.  

a. Yes  

b. No 

5.  What do you use to budget?  

a. Excel / Other spreadsheet  



 
 

b. Paper and pencil  

c. Budgeting tool/website  

d. Other: _____________  

6. Do you think you would benefit from using a budget?  

a. Yes  

b. No  

7. Do you have a savings account?  

a. Yes  

b. No  

8. What are your housing arrangements after you graduate?  

a. Move back home with parents 

b. Rent an apartment alone 

c. Rent an apartment with roommates  

d. Move in with significant other  

e. Buy/lease a house alone 

f. Buy/lease a house with roommates  

g. Other: ______________ 

9. What are your expected monthly expenses?  

a. $500-$999 

b. $1,000-$1,499 

c. $1,500 - $1,999 

d. $2,000 +  

10. Do you plan to have a job straight after graduation? 



 
 

a. Yes  

b. No  

11. Are you planning on going to graduate school after graduation? 

a. Yes 

b. No 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Survey 3 Post Questions 

1. Have you learned different ways to budget?  

a. Yes  

b. No  

      2. Do you think you would benefit from using a budget? 

a. Yes  

b. No 

      3. Has your knowledge of Benefit Packages increased? 

a. Yes 

b. No 

      4. Do you feel confident in your financial plans as it relates to post-graduation life? 

a. Yes 

b. No 

      5. Now do you feel ready to conquer the world?! 

a. Yes! 

b. Yes? 

c. Sort of 

d. Not really 

e. No 

f. I just want to be a kid again 

 

 

 



 
 



 
 

 

 

  


